
Huge media conglomerates have all but ruined radio by playing the
same controlled playlists with no input by the Dj or personality.
The same is happening to print. As any big business, the media is
concerned with its bottom line and not whether it is helping to
inform the citizens of its sphere of influence.

I am merely a citizen with no financial input, thus next to nothing
in the way of influence. I, none the less would ask that you drop
any plans to allow cross ownership  of newspapers and broadcast
media in the same market.

Bruce Humes


